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Executive Summary 

Birmingham City Council’s Housing Regeneration & Develop-

ment Team employed Black Swan and People and Organisa-

tion to undertake a community consultation of different pro-

posals for the redevelopment of the Meadway area including 

improved retail facilities, new housing and enhanced public 

open space. 

The development area approximately five miles east of the city 

centre comprises of the Poolway Shopping Centre with 37 

retail units and 80 council, private and housing association flats, 

the Kents Moat Recreation Ground, community facilities and 

various adjacent vacant sites covering an area of approximately 

35 acres.  

Working with the client the consultation approach and detail 

was agreed and consultation packs posted to all 1069 residents 

and businesses in the identified study area at the beginning of 

September. This was followed up by door to door research, 

four consultation events/exhibitions at the local community 

centre, and a session with residents at the Housing 21 Extra-

care Westhall Court Centre. In addition, questionnaires and 

information material could be accessed on the Council’s Be-

Heard website. 

The consultation team visited each of the addresses in the 

study area at least twice, making contact with 682 (63.8%) of 

the local households and businesses. 120 residents refused to 

take part in the consultation and 190 respondents completed 

a questionnaire with a researcher. A further 10 respondents 

completed the questionnaires at the event and 160 were re-

ceived by post. Counting the 360 completed questionnaires 

(33.7%) and 120 refusals (11.2%) as definite responses a 44.9% 

response rate (480 households and businesses) was achieved.  

Respondents were asked to choose between three proposed 

development options.  

Option 3 with a much enlarged shopping centre was the pre-

ferred choice for 55.1% of respondents. (142 new homes, 

136,500 sq.ft of new retail space, significant improvements and 

43% reduction in the Public Open Space). 

This was followed by 20.4% of respondents preferring Option 

2 (373 new homes, 15,730 sq.ft of new retail space, significant 

improvements and 33% reduction in the Public Open Space).   

The least favoured choice, with 19.5%, was Option 1 (287 

new homes, 17,500 sq.ft of new retail space, significant im-

provements and 40% reduction in the Public Open Space). 

When asked for their preferences for new play and fitness 

equipment respondents opted (in order of preference) for the 

Slide, the Multi-Swing, the Little Dipper, the Spinner and the 4-

way See-saw as their five most popular options for Toddler 

Play Equipment. For Teen Play Equipment the five most popu-

lar choices were the Climbing Net, the Aerial Runway, the 

Overall Response Rates 

Rate Count 

% Share of Possi-
ble Respondents 

in the Survey 
Area 

Contact 682 63.8% 

Questionnaire 360 33.7% 

Response 480 44.9% 

Lantern Basket swing, the Velocity 6 and the Multi Swing. The 

five most popular choices for Adult Fitness Equipment were 

the Cross Trainer, the Cycle Trainer, the Power Push, the Ski 

Stepper and the Health Walker. (See illustrations in Appendix 

2). 

Respondents were also asked about which shops they would 

like to see in their new retail space. 

The 5 most common choices were, in order of preference, a 

Post Office, a Supermarket, a Chemist, a Butcher and a Bank. 

There was a high demand from respondents for amenities in 

the development area. With the exception of the Crèche, 

between 51% and 66% of all respondents desired the follow-

ing services: Doctors Surgery (65.8%), Library (62.8%), Dentist 

Surgery (58.1%), Neighbourhood Office (53.6%) and Commu-

nity  Centre (51.4%). 

When respondents were asked about their ideal ratio of Prop-

erties for Sale to Council Owned Properties for Rent the aver-

age result was 56.0%:44.0% (for a detailed illustration of result 

distribution see page 25). 

78.1% of respondents wanted to see family houses in the new 

development, 68.1% wanted to see bungalows and 24.4% 

wanted to see flats in the new housing development. 

56.5% of the businesses in the Poolway Shopping Centre were 

interested in relocating to the new shopping centre while 

17.4% were not interested. 

Preferred Option 

Choice Count 
% Share of Total 
Valid Responses 

Option 1 66 19.5% 

Option 2 69 20.4% 

Option 3 186 55.0% 

None 17 5.0% 
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Introduction 

From ‘The Meadway Consultation Brief July 2014’: 

“Birmingham City Council [BCC], working with the Homes 

and Communities Agency [HCA], wishes to see the regenera-

tion of the Meadway, a predominantly municipal housing area 

focused on the Poolway local centre and Kents Moat Recrea-

tion Ground. By current standards the shopping centre offers a 

poor environment and a limited retail offer. Likewise the recre-

ation ground provides extensive open space but of poor quali-

ty. Clearance of the five Meadway tower blocks is now com-

plete releasing approximately 5 acres of land for redevelop-

ment. A newly developed scheme, known as Housing 21 Ex-

tracare, already exists near the site and the area provides an 

opportunity for a development of significant scale to create a 

new Meadway neighbourhood. 

The regeneration of the Meadway has been acknowledged in 

local planning policy documents, including the Local Centres 

Strategy (2006) and more recently in the emerging Birming-

ham Development Plan submitted to Secretary of State for 

examination in July 2014. The Birmingham Development Plan 

promotes new housing and retail development at the Mead-

way.” 

Current Status 

“The Meadway is located in the Stechford and Yardley North 

Ward (Yardley Constituency), approximately 5 miles east of 

the city centre and is adjacent to the main road network just 

south of the B 4128, and close to the A4040 outer ring road. 

With close proximity to Lea Hall Station the area has good 

accessibility to both Birmingham and Solihull.     

The current Poolway Shopping Centre was built in the 1960s 

and represents a typical municipal retail precinct of that period. 

It provides a mainly inward facing pedestrian shopping environ-

ment and public square with flats above. Visitor parking is to 

the side of the centre with some community uses fronting the 

Meadway itself. The centre at present provides for a very local 

catchment, but has great potential to serve a much wider pop-

ulation. 

The regeneration of the Poolway reflects the City Council’s 

commitment to the enhancement of centres, and in maintain-

ing a network of centres that meets the needs of the local 

communities they serve.  

With the clearance of the 5 multi-storey blocks of flats some 

consultation with local residents, local councillors and Member 

of Parliament has taken place. This has provided some parame-

ters in which development could be taken forward.  Consulta-

tion included the public presentation of options for residential 

development during 2008 and 2009. A suggestion of perimeter 

Kents Moat Recreation Ground play area 

Poolway Shopping Centre viewed from the southeast 

Internal view of the Poolway Shopping Centre courtyard 
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residential development around the open space was not sup-

ported by the local community. The 2009 option broadly sup-

ported by the local community and elected representatives, 

concentrated development at the site of the former multi 

storey blocks and the northern part of the recreation ground. 

The current consultation options are more comprehensive and 

include the redevelopment of the shopping centre itself.” 

Regeneration Proposals 

A successful regeneration of The Meadway as a ‘sustainable 

urban neighbourhood’ would achieve: 

“Creating a new sense of place for the Meadway, where peo-

ple want to live, now and in the future, and to visit using the 

shopping and local facilities. A neighbourhood that offers a 

choice of housing for purchase and rent with new develop-

ment offering aspirational housing. The improvement and en-

hancement of retail provision and associated facilities will bring 

more visits making the Meadway an improved district centre 

for East Birmingham.” 

With this brief, BCC and the HCA appointed Jones Lang 

LaSalle to design a number of development options. Following 

appraisals of these designs, three were selected to take for-

ward to stakeholder consultation during September. 

Option 1 - 287 new homes, 17,500 sq.ft. of new retail space 

(approximately 9 small/medium retail units), 40% reduction in 

Public Open Space, significant improvements to the remaining 

Public Open Space. 

Option 2 - 373 new homes, 15,730 sq.ft. of new retail space 

(approximately 9 small/medium retail units), 63% reduction in 

Public Open Space, significant improvements to the remaining 

Public Open Space. 

Option 3 - 142 new homes, 136,500 sq.ft. of new retail space 

(approximately 6 large retail units and 1 superstore), 43%     

reduction in Public Open Space, significant improvements to 

the remaining Public Open Space. 

Schematic plans for these three options can be found in Ap-

pendix One. 

 

Meadway Community Centre 

Poolway Shopping Centre car park 

Fenced area previously occupied by multi-storey flats 
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Site map of The Meadway, Poolway Local Centre and Kents Moat Recreation Ground 

 

Site location  in Birmingham context 
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Method of Consultation 

Blackswan, in association with People and Organisation, 

worked with Birmingham City Council to determine the con-

sultation approach, to design feedback questionnaires and 

advised on an introduction letter to residents and businesses. 

The study area around the development site was decided, 

containing (according to a resident database provided by the 

client) 1102 households and businesses addresses.  

The letter together with plans of three different development 

options, illustrations of play and fitness equipment choices for 

the recreation ground, a questionnaire and a freepost return 

envelope were sent to residents and businesses in the agreed 

study area on 30th August. Businesses in the Poolway Shop-

ping Centre received a letter, option plans and a questionnaire 

tailored to their circumstances on the 29th August. (See cop-

ies of all documents in Appendices 1-5). 

A team of trained and briefed researchers approached house-

holds and businesses in the study area from 5th to 24th Sep-

tember, working mainly afternoons, evenings and weekends in 

order to include working residents. Researchers outlined the 

purpose and approach of the consultation, offered to explain 

the different options and to complete questionnaires with 

residents. Households and businesses in the study area were 

visited at least two times by researchers.  

Residents were also able to access the consultation infor-

mation on Birmingham City Council’s BeHeard website 

(www.birminghambeheard.org.uk) where they could download 

the questionnaire to post via a freepost address. The website 

address was published in the letter to residents and businesses.  

A special session with the residents at the Extra Care, 

Westhall Court was arranged with the Housing 21 manage-

ment. A short presentation about the consultation and the 

development plans by members of the consultation team was 

followed by a Q+A session. Support was then offered to com-

plete questionnaires. 

In addition to the door to door research, the client provided 

four consultation sessions in the local Community Centre on 

the afternoons of the 12th, 13th, 20th and 21st September. 

Residents were able to study large maps, view a fly-through 

computer simulation model of the proposed development and 

discuss their questions and views with Council officers. A 

councillor  was present at all times and a local MP also attend-

ed. The client estimates that 200 to 250 people attended 

these events. 

Visits to households, completed doorstep questionnaires, 

questionnaires received by post and questionnaires returned at 

the Community Centre events were logged against the original 

resident database and recorded in a survey database. To in-

Method of Consultation and Limitations 

Asda Supermarket, opposite the Poolway Shopping Centre 

Housing 21 development on Sheldon Heath Road 

sure consistent data input a quality check of 10% of the entries 

was undertaken.  

Limitations 

The following limitations were recognised:  

The number of questionnaires received from households out-

side the study area (19) and multiple completed question-

naires received per household (7) were considered low (2.4% 

of households) and therefore included in the main database. 

Questions 3, 4, 5, 6 and 7 were not asked to Poolway Busi-

nesses. 

Whilst most respondents answered all questions, some chose 

to skip one or more. Their responses for the other questions 

were still considered in this survey. 
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Overall Response 

Once vacant buildings, buildings under construction, duplicate 

entries and incorrect addresses were removed from the data-

base, the resulting number of possible respondents for the 

survey area was 1,069. All of these residents and businesses 

should have received the questionnaire and proposal details by 

post. 

Of this total, Blackswan made contact (door-to-door research-

ers speaking to someone at the address and/or receiving a 

response by post) with 682, a 63.8% share. 

190 households and retailers completed a questionnaire with a 

door-to-door researcher, 10 at one of the events and 160 

were received by post, giving a total of 360, a 33.7% share. 

Whilst most respondents answered all questions, some chose 

to skip one or more. Their responses for the other questions 

were still considered in this survey. 

A further 120 residents gave the response that they were not 

interested in what happened regarding the proposals, or that 

they did not want to complete a questionnaire for reasons 

such as having no belief that their views would have any effect 

on the council’s decision, believing that the scheme would not 

go ahead anyway, believing that the scheme would have no 

effect on their lives, or that they had given their views in previ-

ous consultations. These responses were equivalent to a 

11.2% share of the total number of possible respondents for 

the survey area. 

These totals of 360 for questionnaires and 120 for refusals 

produce an overall response rate of 480 of 1,069, or 44.9%. 

Considering the subset of the businesses in the Poolway Shop-

ping Centre, all were contacted and 23 questionnaires were 

completed.  

Overall Response Rates 

Rate Count 

% Share of Possi-
ble Respondents 

in the Survey 
Area 

Contact 682 63.8% 

Questionnaire 360 33.7% 

Response 480 44.9% 

Response Rates and Demographics 

Household Demographics 

In addition to the main questions respondents were also asked 

if they would volunteer demographic information about the 

members of their households. 

The results of these responses are summarised in the table 

below 

Please note that some respondents were happy to complete 

some of these sections, but not others, and thus the count of 

people in each section may not correlate exactly. 

Demographics 

Category Count 

Gender  

No. of Males in Household 356 

No. of Female in Household 372 

Age  

0-3 39 

4-6 35 

7-10 35 

11-16 66 

17-20 42 

21-30 88 

31-40 80 

41-50 105 

51-60 96 

61-70 74 

71-80 53 

81+ 19 

Retired  

Retired 146 

Disability  

Disability 105 

Ethnicity  

White British 516 

White Irish 15 

White Gypsy 0 

White Other 29 

Mixed White/Caribbean 23 

Mixed Black African 9 

Mixed Asian 5 

Mixed Other 0 

Asian Indian 6 

Asian Pakistani 55 

Asian Bangladeshi 7 

Asian Chinese 0 

Asian Other 12 

Black British Caribbean 25 

Black British African 28 

Black British Other 0 

Other Groups Arab 0 

Other Groups Other 6 
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Question Responses 

Question 1 

Postcodes and building numbers collected were used for ad-

ministrative purposes only. 

Question 2 

In this question respondents were asked to choose their pre-

ferred option of the three: 

“Please consider the attached plans outlining three options for 

the layout of the new development. Which option do you    

prefer? Please tick one. 

Option 1 - 287 new homes, 17,500 sq.ft. of new retail space 

(approximately 9 small/medium retail units), 40% reduction in 

Public Open Space, significant improvements to the remaining 

 

Option 2 - 373 new homes, 15,730 sq.ft. of new retail space 

(approximately 9 small/medium retail units), 63% reduction in 

Public Open Space, significant improvements to the remaining 

 

Option 3 - 142 new homes, 136,500 sq.ft. of new retail space 

(approximately 6 large retail units and 1 superstore), 43%     

reduction in Public Open Space, significant improvements to 

 

Once invalid responses, such as those where respondents had 

ticked more than one option, or no option without an expla-

nation of why, had been removed, a total of XXX valid re-

sponses were recorded. We also had a number of respond-

ents indicate that they did not choose an option as they were 

not happy with any of those proposed. The results are de-

tailed on the following page. 

Other reasons for not answering included store managers 

being unable to speak on behalf of the company as a whole 

(Greggs the Bakers and Asda), respondents being undecided 

(2) and the scheme not being detailed enough at this stage (2). 

We have been able to summarise the respondents comments 

regarding Question 2. 

15 of our respondents were positive and looking forward to 

the redevelopment of the area, saying it was very welcome 

and its been a long time coming. The redevelopment will good 

for the area, business etc. 

Five respondents commented that it would be a good idea to 

improve the area first before redevelopment started, i.e. polic-

ing, dumping of rubbish, vandalism etc., and that if the redevel-

opment would go ahead now it could attract the wrong sort 

of people to come and live in the area. 

Question 2 Responses 

Six respondents commented that they would like the area to 

stay the same as it is, and were against any form of redevelop-

ment within the area. 

Eight respondents commented that they did not want tick an 

option either because they were still undecided as to which 

option they preferred or that they generally didn’t like any of 

the options given. One respondent commented that vital plans 

were missing and so unable to make such a decision on which 

option they would prefer. 

Six respondents commented on how losing the park and 

green space would be a negative issue and that nothing should 

be built on this area. 

Four respondents commented on their disappointment with 

the new plans as it shows their house now being overlooked, 

whereas at the moment they are not overlooked or have a 

pleasant view over the parkland. One other respondent com-

mented on how the area would be cramped and unpleasant 

to live in with more houses being built. 

Two respondents were concerned and commented on safety 

issues such as main roads near school routes and another re-

spondent commenting on that the Council haven’t really 

thought about disabled people within the plans or security 

levels for residents in general. 

Four respondents commented on the old original plans and 

what happened to them, as these were better than the op-

tions being offered currently. 

14 respondents commented on the shopping area. One re-

spondent stated that the shopping area should be a car free 

area. Others commented on how they would like more shops, 

more variety and how the shopping centre should be made 

larger. 

11 of the business owners were concerned with issues such as 

what will happen to their business during the redevelopment 

and the timescales of the development. They were also con-

cerns about the lack of car parking and how this would be 

detrimental to their businesses. 

Three business owners stated that the new layouts did not suit 

their businesses. 
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Question 2 Responses 

Question 2 - Preferred Option 

Choice Count % Share of Total Valid Responses 

Option 1 66 19.5% 

Option 2 69 20.4% 

Option 3 186 55.0% 

None 17 5.0% 
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Question 3 

In this question respondents were asked to choose their pre-

ferred options for new equipment for the public open space: 

“As part of the proposed development new equipment is to 

be provided on the Public Open Space. Which of the follow-

ing would you like to be provided? Please consider the at-

tached photos and tick your 5 favourite choices from each 

column. 

Toddler Play Equipment 

4-way See-saw      

Rota Dish        

Willy Jeep        

Dragon Fly See-saw     

Areo Springer       

Little Dipper       

Naturally Eroded Boulders  

Spinner         

Mayflower        

Multi Swing       

Slide         

Zig Zag Twisters      

Teen Play Equipment 

Multi Swing       

Climbing Net       

Galaxy Miram       

Aerial Runway      

Nexus Viper Swing      

Rotator        

Supernova        

Velocity 6        

Lantern Basket Swing     

Picolino See-saw      

Hurricane       

Adult Fitness Equipment 

Run Trainer       

Ski Stepper       

Push Hands       

Power Push       

Pull Down         

Health Walker      

Push Up        

Leg Press         

Dips Leg Raiser      

Pull Boat        

Sit Up         

Parallel Bars       

Cross Trainer       

Cycle Trainer       

We have separated the results for each of the three types of 

equipment. Once invalid responses, such as those where re-

spondents had ticked the wrong number of options, had been 

removed, a total of 196 valid responses were recorded for 

toddlers play equipment, 180 for teen play equipment and 184 

for adult equipment. The results are detailed on the following 

pages.. 

We have been able to summarise the respondents comments 

regarding Question 3. 

11 respondents commented on how the equipment would get 

vandalised and misused by the wrong people. Another of the 

respondents said putting in the equipment would be a waste 

of money and the money could be better used elsewhere. 

Four respondents commented that the equipment was a good 

idea, and they didn’t mind what went in, but they had con-

cerns it wouldn't get used, or would get misused. 

11 respondents commented on how the adult fitness equip-

ment in their view would not be necessary and not needed. 

Four respondents stated that the teen equipment wasn't nec-

essary and two respondents commented that the toddler 

equipment was necessary. 

Six respondents commented that teenagers would be better 

off having basketball courts, football pitches or teenage clubs 

rather than the fitness equipment being offered. 

Five respondents commented on other issues such as security 

of the equipment and that it might be better to be able to lock 

equipment up to save it getting vandalised. Also, another com-

ment was on getting the equipment light, especially the adults 

section for elderly people, equipment should be free to use 

and safety assured. 

Finally two respondents commented that each section should 

be kept separate from the others. 

Question 3 Responses 
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Question 3 Responses 

Question 3 - Preferred Toddler Play Equipment 

Choice Count % Share of Respondents 

4-way See-saw 97 49.5% 

Rota Dish 37 18.9% 

Willy Jeep 66 33.7% 

Dragon Fly See-saw 69 35.2% 

Areo Springer 44 22.4% 

Little Dipper 119 60.7% 

Naturally Eroded Boulders 37 18.9% 

Spinner 115 58.7% 

Mayflower 46 23.5% 

Multi Swing 149 76.0% 

Slide 164 83.7% 

Zig Zag Twisters 37 18.9% 
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Question 3 Responses 

Question 3 - Preferred Teen Play Equipment 

Choice Count % Share of Respondents 

Multi Swing 76 42.2% 

Climbing Net 131 72.8% 

Galaxy Miram 36 20.0% 

Aerial Runway 125 69.4% 

Nexus Viper Swing 69 38.3% 

Rotator 43 23.9% 

Supernova 75 41.7% 

Velocity 6 107 59.4% 

Lantern Basket Swing 121 67.2% 

Picolino See-saw 44 24.4% 

Hurricane 73 40.6% 
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Question 3 Responses 

Question 3 - Preferred Adult Fitness Equipment 

Choice Count % Share of Respondents 

Run Trainer 68 37.0% 

Ski Stepper 96 52.2% 

Push Hands 27 14.7% 

Power Push 98 53.3% 

Pull Down 50 27.2% 

Health Walker 92 50.0% 

Push Up 24 13.0% 

Leg Press 51 27.7% 

Dips Leg Raiser 37 20.1% 

Pull Boat 64 34.8% 

Sit Up 54 29.3% 

Parallel Bars 48 26.1% 

Cross Trainer 106 57.6% 

Cycle Trainer 105 57.1% 
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Question 4 - Preferred Shops 

Choice Count 
% Share of Re-

spondents 

Post Office 211 83.4% 

Supermarket 184 72.7% 

Newsagent 73 28.9% 

Clothing Shop 48 19.0% 

Sports Shop 22 8.7% 

Electricals/
Hardware Shop 

83 32.8% 

Chemist/
Pharmacy 

178 70.4% 

Dry Cleaners 10 4.0% 

Funeral Directors 2 0.8% 

Windows and 
Conservatories 

2 0.8% 

Butchers 100 39.5% 

Grocers 31 12.3% 

Bakery 44 17.4% 

Bank 84 33.2% 

Cashpoint 43 17.0% 

Employment 
Agency 

13 5.1% 

Hairdressers 50 19.8% 

Betting Shop 3 1.2% 

Café 24 9.5% 

Restaurant 12 4.7% 

Public House or 
Bar 

15 5.9% 

Takeaway Food 23 9.1% 

Other 10 4.0% 

Question 4 

In this question respondents were asked to choose their pre-

ferred options for which shops they would like to see in the 

new development: 

“Whilst we cannot guarantee uptake by businesses, we would 

very much like an indication of which shops you would most 

like to be provided in the new shopping centre? Please tick 

your 5 favourite choices. 

Post Office       

Supermarket      

Newsagent       

Clothing Shop      

Sports Shop      

Electricals/Hardware Shop   

Chemist/Pharmacy     

Dry Cleaners      

Funeral Directors     

Windows and Conservatories  

Butchers       

Grocers       

Bakery        

Bank        

Cashpoint       

Employment Agency    

Hairdressers      

Betting Shop      

Café        

Restaurant       

Public House or Bar    

Takeaway Food     

Other ____________________” 

Once invalid responses, such as those where respondents had 

ticked the wrong number of options, had been removed, a 

total of 253 valid responses were recorded. The results are 

detailed in the table to the right and chart on the following 

page 

We have been able to summarise the respondents comments 

regarding Question 4. 

Seven respondents commented on wanting a bigger, more 

improved shopping area, with all the shops located in one 

place. Two respondents wanted more individual shops rather 

than chains. 

Five respondents commented that car parking needed to be 

improved. 

Three respondents commented that they were not bothered 

what shops went in to the new shopping centre. 

Question 4 Responses 

Two respondents commented that no superstore was needed 

as there were enough in the area. 

Eight respondents commented that they would like a new 

superstore; names mentioned included Co-op, Tesco, Aldi and 

Lidl. 

Shops listed under ‘Other’ included: 

Butchers 

Frozen Food Shop, e.g. Iceland  

Shoe Shop 

Pet Shop 

Grocers 

Bakery 

Laundry 

Electric Store 

Wool and Craft Shop 
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Question 4 Responses 
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Question 5 - Preferred Amenities 

Choice Count 
% Share of Re-

spondents 

Community Cen-

tre 
185 51.4% 

Library 226 62.8% 

Neighbourhood 

Office 
193 53.6% 

Crèche 91 25.3% 

Doctors’ Surgery 237 65.8% 

Dentists’ Surgery 209 58.1% 

Question 5 

In this question respondents were asked to choose which 

public amenities they would like to see in the new develop-

ment: 

“Subject to available funding, would you please indicate which 

public amenities you would like to be provided? Please tick all 

that apply. 

Community Centre    

Library        

Neighbourhood Office   

Crèche        

Doctors’ Surgery     

Dentists’ Surgery     

The results are detailed in the table to the right and chart be-

low. 

We have been able to summarise the respondents comments 

regarding Question 5. 

Eleven respondents did not select any options on this part of 

the questionnaire. 

Three respondents commented on how the library is very 

important to them, one respondent within these three stated 

that the library should have internet facilities made available. 

Four respondents stated that the community centre is needed, 

with one respondent also commenting that it would be a good 

idea to house the community centre and the crèche together. 

Question 5 Responses 

Another respondent also commented on how the community 

centre should offer plenty of activities for all age groups for the 

community. 

One respondent stated that a medical centre would be more 

beneficial and another respondent stated that maybe have one 

building to house all of the options offered. 
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Question 6 Responses 

Question 6 

In this question respondents were asked what share of the 

new residential properties they would like to be for sale, and 

what share they would like to be council owned properties for 

rent: 

“The new development will include both properties for sale 

and council housing. Please indicate the percentage share you 

would like to see for these each, totalling 100%. 

Properties for sale       _____% 

Council owned properties for rent   _____%” 

Once invalid responses, such as those where respondents had 

answered with percentages that did not total 100%, had been 

removed, a total of 294 valid responses were recorded. On 

average the preferred share of ’Properties for Sale’ was 56.0% 

and of ’Council Owned Properties for Rent’ was 44.0%. The 

results are detailed in the table to the right and chart below. 

We have been able to summarise the respondents comments 

regarding Question 6. 

Seven respondents wanted the new housing to be offered to 

local people only and voiced concerns over people coming 

from outside the area to live within the new development and 

how this would effect the area and the people currently living 

there. Nine respondents commented on their concerns over 

the “type” of people who would move in to the new houses. 

Four respondents commented on how the houses would be 

affordable housing for young people and families.  

Question 6 - Preferred Tenure Mix 

% Share for Proper-

ties for Sale 

% Share for Council 

Owned Properties 
for Rent 

Count 

0 100 20 

10 90 5 

20 80 17 

25 75 8 

30 70 12 

33 67 1 

34 66 1 

35 65 1 

37 63 1 

38 62 1 

40 60 15 

47 53 1 

50 50 74 

55 45 2 

60 40 14 

65 35 11 

67 33 1 

70 30 16 

75 25 14 

80 20 32 

85 15 4 

90 10 8 

95 5 5 

99 1 3 

100 0 27 
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Question 7 - Preferred Dwelling Types 

Choice Count 
% Share of Re-

spondents 

Family Houses 281 78.1% 

Bungalows 245 68.1% 

Flats 88 24.4% 

Question 7 

In this question respondents were asked to choose which 

types of home they would like to see in the new development: 

“Which types of home would you like there to be? Please tick 

all that apply. 

 

Bungalows    

Flats      

The results are detailed in the table to the right and chart be-

low. 

We have been able to summarise the respondents comments 

regarding Question 7. 

Five respondents commented that there should be more 

housing for the elderly, warden controlled accommodation, 

and four respondents commented that the development 

should have more bungalows for the elderly and for disabled 

residents. 

Eleven respondents wanted to see only family housing and six 

stated they did not want any high rise flats within the redevel-

opment. Three respondents stated that there were too many 

houses being built and already enough in the area. 

Question 7 Responses 
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Poolway Business Question Responses and Further Comments 

Poolway Business Relocation Question 

This question was present only on the Poolway Businesses 

Questionnaire. 

Respondents were asked whether they would be interested in 

a retail unit in the new development: 

“In principle, would you be interested in taking a unit in the 

redeveloped shopping centre?  YES/NO 

Please explain your reasoning below.” 

The results are detailed in the table below. 

Of those respondents that replied ‘YES’, four commented on 

the lack of car parking that would be made available (all chose 

Option 2). 

Four respondents commented on how Option 2 was the bet-

ter option due to more houses which would equal more busi-

ness and seven businesses voiced concerns over the logistics 

of moving, the disturbance of relocating, timescales and the 

effect it would have on their business if they were to move in 

to a new unit. 

Two businesses said that the shopping centre would need to 

be bigger, but they still would be interested in taking a new 

unit. 

Of the respondents that replied ‘NO’, three commented that 

the rates were probably going to be too high within the new 

units and that this is the reason why they wouldn’t move. 

Two respondents would decline to take on a new unit due to 

their age and coming to retirement. 

One respondent commented that there was too many super-

markets in the area and he would get put out of business. 

One business informed us that they signed a 10 year lease and 

they were promised that there was going to be no redevelop-

ment. 

We had two chain stores that were unable to comment with-

out speaking to head office. 

Poolway Business Relocation Question 

Choice Count 
% Share of Re-

spondents 

Yes 13 56.5% 

No 4 17.4% 

No answer 6 26.1% 

General Comments 

The main comments from respondents were their concerns of 

increased crimes, anti-social behaviour and vandalism, with 

nine people voicing their concerns on these matters within the 

further comments section. A further ten respondents com-

mented on general security issues, policing the park, to install 

CCTV and to improve the general lighting of the area during 

the redevelopment. 

Eight respondents commented on their concerns over in-

creased traffic levels when the development goes ahead, with 

extra people living in the area and the area becoming generally 

more busier. Four respondents voiced concerns over increase 

noise levels in general with more residents living in the area. 

Eight respondents voiced concerns over litter problems now 

and how it would increase with the increased volume of peo-

ple within the areas. Two respondents commented on noise 

and traffic from the building site, and how if would effect them 

on a day to day basis. 

Seven respondents commented on their worries over drainage 

problems and their concerns over the waterlogging issues the 

area currently suffers with due to there once being a moat in 

the area. 

Nine respondents mentioned the lack of seating within the 

park, and would like to see some seating areas within the new 

development. Seven respondents mentioned the lack of bins 

and dog excrement bins within the park again and would like 

to see these within the development to curb the amount of 

rubbish and dog excrement within the park area and the area 

in general. Three respondents mentioned problems with mo-

torbikes and quad bikes in the park. 

Three respondents commented on the schools in the area, 

with regards to extra traffic affecting safety and also from a 

view of schools already being oversubscribed with extra resi-

dents living in the area. 

Nine respondents asked to be kept informed as to the plans 

of the development. 

A list of all comments is included in Appendix 6. These also 

include a letter received by the councillors from a resident 

who could not attend the events due to work commitments 

but is keen to see a car free shopping centre, and comments 

made to Councillor Carol Jones during a coffee morning she 

attended at Westhall Court, the nearby Housing 21 develop-

ment. 
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Appendix 1 - Option 1 
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Appendix 1 - Option 2 
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Appendix 1 - Option 3 
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Appendix 2 - Toddler Equipment Photos 
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Appendix 2 - Teen Equipment Photos 
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Appendix 2 - Adult Equipment Photos 
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Appendix 3 - Questionnaire 



36  

Appendix 4 - Poolway Businesses Questionnaire 
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Appendix 5 - BCC Accompanying Letter 
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